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Things to do, buy, see und fry

1. LONDON, UK. One of the finest dining spots in
Krighsbridge is now offering a Sleck Socialy, where
rib-eye and fies are the arder of the day. Taitinger
champagne il oo be lowing omidst e slagont
whi Ekloms and lowlevel lighting,

@ w n.co.uk
2. BROOKIYN, NEW YORK, USA Inspired by the
thythm of “the city that never sleeps”, the BPM Hotel celebrates s first
anniversary with special curaled music from D) Bijal in every room. It plays
even when guests are in the shower. [El v
3. SAIGON, VIETNAM. Aqua Expedifions is lar rhngunew \uxuvy river
vessel for South-East Asia. Featuring 20 suites, the floafing boutique hotel
will un from Siem Reap downriver fo My Tho and siop in Phnom Penh
along the woy. Designed by local architects Noor, the elegant water
safori’s all about rekaxation and huxury, IEl www.oquaexpedifions.com
4. ROME, TALY. Affer extensive renavafions, the iconic Hassler
Roma Hotel has aper penthouse suite on the sighth floor of the
establishment. If comes compieq with three bedrooms, two terraces, o
W (Tqi]upped kitchen and access to oll the amenities you could want. Molio
5. MUMBAI, INDIA. Diwali, the —hndu festival of lights, tokes place this
year on 3 November. This five-day celebration indludes singing,
dancing, feasfing, fireworks and a wealth of side enterfainment.
The whle of Nwmbu will be illuminated), from Ihe Toj Hoal 1
the city's fabulous hanging gardens. [ w
6. MANHATTAN, NEW YORK. From Marc J mobx
quintessential designer of grunge and city chic, comes his
Highly anticipoted stand-clone beouy oulet in the heart of e West
Village. The Bleecker St s, d sgned by muwrsmr'Gurdne( now hoststhe icon's very own cosmetic
line and some accessories. marcjocobs o
7. SYDNEY, AUSTRALIA. f‘lc-bc\ beauty brand Aescp
aromaiic and hydrafing. The best allemafive fo silicone-based prodk
oeshatic could make you buy the whola ronge. [ v
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